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1. Introduction 
	Overconsumption in the fast fashion industry has made clothes so affordable that it has resulted in unsustainable consumption. This trend is a threat to the animals and the environment. Furthermore, industries have engaged in overproduction activities to meet the huge demand in the market that releases wastes that are harmful to the environment (Zhang, Zhang, and Zhou, 2021). According to UN Environmental Programme, the fast fashion industry makes one of the largest consumers of water and is responsible for 8-10 percent of the global carbon emissions (UNEP, 2019). This report aims to assess the overconsumption of fast fashion and propose relevant strategies to reduce these impacts. 
2. Body Paragraph 1
	Overconsumption of fast fashion has been driven by the desire for consumers to be fashionable at a low cost. Therefore, fast fashion is offering products at a price that seems friendly to the consumers. Consumers play an essential role in the growth of these industries since they cannot thrive without them. According to the theory of planned behaviors, fast fashion industries base their product on the perceived behaviors of increased demand for perceivably cheaper products (Becker-Leifhold, 2018). However, this trend can be offset using collaborative consumption, where they choose to rent instead of purchasing. 
3. Body Paragraph 2
The consumer decision process explains the five steps they when they want to make purchase decisions. The process begins with the initial problem recognition. Once the consumer has identified the need, they go about searching for relevant information. Next, alternatives are sort and evaluated based on the need. Finally, the purchase decision is made, and behavior after the purchase is evaluated (Sudha and Sheena, 2017). The stage that can solve the problem posed by the overconsumption of fast fashion is evaluating alternatives. The most suitable theory to address the problem is the care in consumption theory because it is focused on awareness, responsibility, and action (Shaw et al., 2017). Prior to consumers' purchase decisions, they should compare alternatives based on the care in the consumption model, highlighting the benefits and shortcomings of each available alternative. 
4. Body Paragraph 3
Fast fashion presents environmental sustainability challenges in terms of water usage, energy consumption, and overall environmental pollution when the fabrics are exposed to the environment. However, consumers are provided consumers with an opportunity to change their wardrobe more often without thinking about the drawbacks of their habits. In addition, consumers face the challenge of changing from unsustainable fast fashion to sustainable slow fashion, which can take time. This is in line with the neutralization theory that focuses on instilling a sense of responsibility to society and the environment for the consumers to change their consumption behaviors (Çekirdekci and Latif, 2019). As a result, the consumers can realize the negative environmental impacts of fast fashion and shift to more environmentally friendly products. 
5. Body Paragraph 4
Fast fashion comes with a considerable cost burden to the environment. Consumers have the responsibility of weighing the environmental impacts against the ethical aspects of fast fashion. The customers are becoming more environmentally conscious and seek to purchase products that meet ecological and ethical tests. One of the opportunities available for consumers is to think about purchasing second-hand clothes as opposed to purchasing new ones. Besides, consumers can start purchasing products from sellers that offer to recycle by-products. Instead of purchasing a garment and wearing them for just one time, consumers can consider the collaborative purchase or renting the clothes they will wear in the short term (Zamani,  Sandin, and Peters, 2017). 
Recommendations
Given the devastating effects of fast fashion on the environment, consumers can take various measures to reduce them. One of the solutions is to encourage consumers to purchase less. Besides, the consumers should consider purchasing more sustainable brands of clothes that can last longer. In addition, consumers should focus on the quality of a garment rather than the low-priced, poor-quality brands. Consumers can also purchase second-hand clothes, renting, and swap clothes with friends instead of buying new ones every time they need to change their garment. 
Conclusion
Overconsumption in the fast fashion industry is impacting the environment negatively. Therefore, consumers have a critical role in reducing the adverse effects presented by overconsumption of fashion on the environment and society. 
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